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Catalog Information

Program Description

The PRA Program offers students the theoretical foundations and professional skill sets to work in either the Public Relations
industry or the advertising system. We aim to produce open-minded, creative problem-solvers who can take advantage of a
holistic, academically-informed view of their discipline. The program emphasizes both the creative and strategic streams within
the area, so students will have intensive training in copywriting and campaign design elements as well as planning and research
aspects. In their junior year students choose between following an advertising or PR elective track which gives them the
opportunity to delve deeper into their chosen specialism while core departmental courses continue across both areas. PRA
department graduates are ideally suited to pursue further academic studies in marketing, advertising, communication theory,
public relations and rhetoric as well as being perfect candidates for work in the related private and governmental sectors (within
the fields of press relations, NGOs, customer service, management, marketing, corporate communication, consulting, etc.).
Students have many opportunities for campaign creation during their 4 years in the program, both within their courses and as
part of departmental extra-curricular activities (competitions, workshops, etc.). Students are encouraged to take advantage of
the department’s industry contacts to arrange internship positions during their summer vacations.

Full Curriculum

UC = University Core (like critical thinking, History etc.); UC-M = University core in Mathematics; UC-PN = University Core in Physical/Natural Sciences; UC — AH =
University Core in Arts and Humanities; UC-SB = University core in Social and Behavioral Sciences; UE-M = University Elective in Mathematics; UE-PN = University
Elective in Physical/Natural Sciences; UE-MPN = University elective in Math or Physical / Natural Sciences; UE — AH = University Elective in Arts and Humanities;
UE-SB = University Elective in Social and Behavioral Sciences; FC = Faculty Core; AC = Area Core; AE = Area Elective;

Semester C%?jfe ngéze Full Course Title C(;?:éz?y oo L:l;are::t Tot Prerequisites | Co-requisites
1 83111 [COMM103  |Media Literacy FC 3/0(0]3
1 83112 |COMM122 Sociology of Communication UC-SB 3|/0|01|3
1 83113 |COMP101 Computer Literacy uc 2|12 |01|3
1 83114 |ENGL191 Communication in English-I uc 3101 3
1 83115 |TURK100/199 |Communication in Turkish uc 3/0|0]3
1 83116 |GEED111 General Survey of Knowledge-I uc 3/0|0]|3
1 83117 |GEED101 ir'?(')’\fv'i;:j;ioggf(‘:)';rf;fgz)SSiO”a" Industr. uc olo|ofo
2 83121 |COMM101 Introduction to Communication Studies FC 3/00]3
2 83122 |MATH169 k/l:\t/r:tri‘gie:gcs for Public Relations and UC-M 3lolols
2 83123 University Elective-Physical/Natural Sciences |UE-PN 3/0|0]|3
2 83124 |ENGL192 Communication in English-II uc 3101 3
2 83125 |GEED112 General Survey of Knowledge -II uc 3/0|0]|3
2 83126 |GEED102 ﬁﬁéﬁ?{;géf?g}fg&:;g‘;ssi°”a" Industr-——yc olo|ofo
3 83131 |COMM205 Theories of Mass Communication FC 3/0|0]3
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3 83132 |PRAD205 Introduction to Public Relations AC 3|/0|0{|3

3 83133 |PRAD299 Introduction to Advertising AC 3|/0|01|3

3 83134 |MRKT201 Introduction to Marketing UC-SB 3/0|0]|3

3 83135 |MATH233 Stati;tics for Communication and Media UC-M slolols
Studies

3 83136 |GEED201 SPIKE-III (Sociocult: Professional, Industr. uc 0 0 0 0
Knowledge & Experience)

4 83141 |PRAD202 Integrated Marketing Communication AC 3/0|0]|3

4 83142 |PRAD206 Approaches to Influence and Persuasion AC 3/0|0]3

4 83143 |ECON222 Economics UC-sB 3/0(0]3
Social Psychology for Public Relations and

4 83144 |COM135 Advertising UC-SB 3|/0|01|3

4 83145 |RTVF251 Fundamentals of Television Production UC-AH 3|/0|0{|3

4 83146 |GEED202 SPIKE-IV (Sociocult_. Professional, Industr. uc olololo
Knowledge & Experience)

5 83151 |COMM301 Cultural Studies FC 3/0|0]3

5 83152 |PRAD301 Persue}s_ive Writing for Public Relations and AC 3lolols
Advertising

5 83153 University Elective-Arts and Humanities UE-AH 3|/0|01|3

5 81154 University Elective-Arts and Humanities UE-AH 3/0|0]|3

5 83155 Area Elective AE 3|/0|01|3

5 83156 |GEED301 SPIKE-V (Sociocult.iProfessional, Industr. uc 0 0 0 0
Knowledge & Experience)

6 83161 |PRAD302 Research_ Me._ethods for Integrated Marketing AC 3lolols
Communication

6 83162 |PRAD304 Public Relations and Society AC 3/0|0]3

6 83163 |PRAD306 Legal and I_Ethical Issues in Public Relations AC 3lolols
and Advertising

6 83164 Area Elective AE 3/0|0]3

6 83165 Area Elective AE 3|/0|0{|3
SPIKE-VI (Sociocult. Professional, Industr.

6 83166 |GEED302 Knowledge & Experience) uc o|jO0O|O0f|0O

7 83171 |COMM404 New Communication Paradigms FC 3/0|0]|3

7 83172 |PRAD401 Advertising and Society AC 3/0|0]3

7 83173 |PRAD403 New Qommunication_T_echnologies in Public AC 3lolols
Relations and Advertising

7 83174 Area Elective AE 3|/0|01|3

7 83175 Area Elective AE 3|/0|01|3

8 83181 |PRAD402 Preseqtz_ation Skills for Public Relations and AC >l olol3
Advertising

. . PRAD425 or

8 83182 |PRAD404 Senior Project AC 2|12 |01|3 PRAD415

8 83183 Area Elective AE 3|/0|01|3

8 83184 Area Elective AE 3|/0|01|3

8 83185 Area Elective AE 3|/0|01|3

8 83186 |HIST200/299 |History of Turkish Reforms uc 20|02

Course Descriptions — | - English: All compulsory courses offered by the department of the program

PRAD205 Introduction to Public Relations

This course offers an overview of the field of public relations, the development and maintenance of good relationships with multiple publics,
or stakeholders. The course addresses such areas as: the understanding and measurement of ‘public opinion’, product PR and corporate
PR, the PR mix, PR communication models, press relations and integrity, professional standards.

Page 2 of 18




Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Introduction to PR Category: Area Core Course Teaching Language: English
Keywords: society, influence,

PRAD299 Introduction to Advertising

This course offers an overview of the advertising system. Students are introduced to the place of advertising in the marketing mix, the
traditional business model of above-the-line advertising, different types of advertising, issues regarding media use and the basics of account
planning. The course will include analysis of existing advertising campaigns and a discussion of advertising effectiveness.

Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: Introduction to Advertising Category: Area Core Course Teaching Language: English
Keywords: commercial, communication, message

PRAD202 Integrated Marketing Communication

This course introduces students to the process of integrating marketing communications for a concerted, more effective campaign. Instead
of dividing up the various elements of marketing communication into their own little fiefdoms, Integrated Marketing Communication seeks to
strategically blend them together into a mutually supporting synergy of message streams and communication lines that presents a unified
voice to the customer. The course uses case studies to illustrate the strength of this approach and familiarize students with the basic
techniques and guidelines.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Integrated Marketing Com Category: Area Core Course Teaching Language: English
Keywords: consistent persuasive message, strategy

PRAD206 Approaches to Influence and Persuasion

Students are introduced to issues surrounding the conscious attempt to influence and persuade people. Various different techniques and
perspectives are discussed, from the place of influence and persuasion in advertising, political debate and therapy through to the
transmission of cultural paradigms, the use of ‘brainwashing’ and the “manipulation” and the place that persuasion has in interpersonal
relationships.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: App to Influence & Persuasion Category: Area Core Course Teaching Language: English
Keywords: strategic communication, opinion, change

PRAD301 Persuasive Writing for Public Relations and Advertising

This course seeks to give students a foundation in the art of persuasive writing through a thorough study of the traditional techniques of
classical rhetoric as they may be applied to modern English usage. The course is highly practical and eschews excessive historical
background for a concentration on technique. Students will examine examples of successful persuasive writing from the areas of politics,
religion, social reform, advertising and public relations, analyse them for their use of persuasive techniques and then engage in the creation
of their own written pieces modeled on these examples

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Persuasive Writing for PRA Category: Area Core Course Teaching Language: English
Keywords: development of a message, public speech, impact

PRAD302 Research Methods for Integrated Marketing Communication

Students are introduced to the power of information in the reduction of risk and increase of power in the marketing communication process.
Common research methods employed across the IMC framework are examined and practiced. Students focus on the differences between
quantitative and qualitative approaches and examine both primary and secondary data in a number of case studies. Topics include: focus
groups and concept testing, test marketing, simulations, retail audits, tracking studies, the market research process and integrating results
for IMC campaigns.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Res Methods for IMC Category: Area Core Course Teaching Language: English
Keywords: measurement, effectiveness

PRAD304 Public Relations and Society

This course investigates the roots of Public Relations in the social theories of European thinkers such as Gustave Le Bon and the way in
which these theories were enthusiastically applied by the early pioneers of PR -- Walter Lippmann, lvy Lee and Theodore Vail. The early link
between PR professionals and political interests is examined and helps students to place into context the modern responsibilities of PR
professionals. The cultural, economic and political forces that have led to the recent growth in the importance of Marketing Public Relations
are also addressed.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Public Relations & Society Category: Area Core Course Teaching Language: English
Keywords: social theories, influence

PRAD306 Legal and Ethical Issues in Public Relations and Advertising

The aim of the course is to familiarize the student with international and local legislative regulations concerning the practice of Public
Relations and Advertising as well as the broader realm of ethical issues in these fields. The various codes of professional conduct related to
these two professions will be examined and a large focus of the course will be on case studies designed to develop the student’s
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competence in ethical reasoning.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Legal & Ethical Iss in PRA Category: Area Core Course Teaching Language: English
Keywords: responsibility, moral values, law

9. PRAD401 Advertising and Society
This course examines the many ways in which advertising messages and the advertising system interact with larger societal and cultural
systems. Students investigate the social role of advertising, its historical development as an expression of political, economic and cultural
forces and its own place in influencing those forces. Advertising’s core position as both a target and a resource for the anti- or alternative
globalisation movement is analysed and students are encouraged to discover their own arguments and reasonings for their intellectual
relationship with the subject.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Advertising & Society Category: Area Core Course Teaching Language: English
Keywords: multinational trade, impact

10. | PRAD403 New Communication Technologies in Public Relations and Advertising
The aim of this course is to introduce students to the latest ways in which new communication technologies are being implemented in Public
Relations and Advertising campaigns to increase reach, message smoothness, message appropriateness and the development of the
customer relationship. Obviously, much attention will be paid to current Internet technologies and their place in the development of
marketing communication strategies but the course will also cover wireless technologies, podcasting, the use of console and PC game
environments and interactive entertainment.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: New Com Techonologies in PRA Category: Area Core Course Teaching Language: English
Keywords: media characteristics, interactive

11. | PRAD402 Presentation Skills for Public Relations and Advertising
This course uses an interpersonal communication skills perspective to introduce students to the often daunting task of presenting big ideas
to big clients (or stakeholders). As well as the development of practical skills in voice production, rapport building and A/V use, the course
will also cover the succinct expression of argument forms in speech and a measure of forensics. Students are required to practice these
skills in a number of mock presentations, press conferences and debates.
Credits: (2/2/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Presentation Skills for PRA Category: Area Core Course Teaching Language: English
Keywords: rhetoric, effective

12. | PRAD404 Senior Project
Under the supervision of the instructor, students will learn how to plan, prepare and produce a project that reflects their ability to synthesise
the knowledge they have gained during their area elective focus on either advertising or PR. The instructor, through a mixture of lecture and
lab. hours, will address problems and issues commonly experienced by students engaged in this process and will underline the details of
stategic planning and creative work that typify each specialism.
Credits: (2/2/0)3 Prerequisites: PRAD425 or PRAD415 Co-requisites: None
Abbreviated Title:Senior Project Category: Area Core Course Teaching Language: English
Keywords: campaign, implementation
Course Descriptions — | - English: All elective courses offered by the department of the program

1. PRAD312 Advertising Strategy
This course focuses on what happens after an agency has researched the ‘situation’ and clarified their objectives. Topics include:
positioning, objectives, target audiences, identifying key benefits, secondary benefits and narrowing the choice of media. Campaign strategy
forms the foundations for more detailed work in the creative and media planning areas.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Advertising Strategy Category: Area Elective Course Teaching Language: English
Keywords: tactical decisions, executions

2. PRAD314 Design and Layout for Advertising
This course introduces students to the basic rules and techniques of design for advertising layout. Not simply a computer-orientated class,
students are instructed in design fundamentals such as the use of colour, composition and line and the way these basic components can be
effectively used in the layout of print advertising. The course goes on to deal with the design relationship between image and copy and the
use of logotype and typography.
Credits: (1/4/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Design & Layout for Adv Category: Area Elective Course Teaching Language: English
Keywords: creativity, impact, message

3. PRAD316 Media Planning

Students are introduced to the crucial area of media planning and media strategy and are encouraged to understand the area from both
quantitative and qualitative perspectives. Students are taken through the traditional stages of the media planning process: media brief,
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media selection, vehicle selection, schedule proposals, the buy, the roll out and the various tracking options.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Media Planning Category: Area Elective Course Teaching Language: English
Keywords: appropriate channel, effective encoding

4. PRAD413 Copywriting for Advertising
This course focuses on writing persuasive selling copy and as such is concerned with the clear, articulate illustration of features and
benefits. Traditional ways in which advertising copy has attracted attention, steered readers through page layouts and kept them reading
while at the same time producing desire and conviction for the product are all examined through careful analysis of successful advertising
copy from the last 60 years. The course is highly practical and relies on a large volume of written work being produced by the student that
can then be tested and critiqued in class.
Credits: (2/2/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Copywriting for Advertising Category: Area Elective Course Teaching Language: English
Keywords: rhetoric, influence

5. PRAD415 Advertising Campaign Design
This course is a workshop course, with some supplementary lectures, designed to immerse students in the campaign design process.
Students experience both individual and group work scenarios and are put through a series of mock campaign situations. The course seeks
to marry the creative and planning/strategic streams of the advertising system and familiarises students with the realities of commercial work
in the area.
Credits: (1/4/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Advertising Campaign Design Category: Area Elective Course Teaching Language: English
Keywords: persuasion, implementation

6. PRAD412 Creative Advertising
This course introduces students to the basic techniques that advertising professionals (amongst many others) use for producing creative
ideas that sell. Different forms of solo and group brainstorming activities are investigated along with some tried-and-tested collections of
creative strategies from the contemporary advertising world. One of the principle aims of the course is to free students from their fear of the
creative process.
Credits: (2/2/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Creative Advertising Category: Area Elective Course Teaching Language: English
Keywords: attention taking, unique, planning

7. PRAD414 Consumer Behaviour for Advertising
In many ways the first step in formulating an effective advertising strategy is to have a deep and effective knowledge of the target audience.
The study of consumer behaviour (and ‘buying behaviour’) is the key means by which we arrive at that knowledge. Students are introduced
to current models of consumer behaviour, and cover response hierarchy models, black-box models, personal-variable models and the
complex models of the cognitive schools. The emphasis is always on the practical applications of these models and so a variety of case
studies are examined.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Consumer Behaviour for Adv Category: Area Elective Course Teaching Language: English
Keywords:

8. PRAD416 Current Issues in Advertising Theory
This course is an opportunity for students to examine the latest trends and issues in advertising and as such can never have a set course
description. Current issues that might be included would be: the emergence of the Madison & Vine focus, the influence of permission
marketing on advertising, the use of virtual spaces (such as video game simulations) for the transmission of advertising messages and the
growth (or non-growth) of viral marketing theories. Due to its very nature course material will consists of the latest articles from (amongst
others) The Journal of Advertising, The Journal of Advertising Research, Marketing Theory, Journal of Consumer Behaviour and the daily
updates of Advertising Age.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Current Iss in Adv Theory Category: Area Elective Course Teaching Language: English
Keywords: contemporary, interactive media

9. PRAD323 Event Management
This course is designed to impart to the student strategic management skills that are necessary for successful staging and management of
events in different organizational settings. At the end of the course, each student should have learned to appreciate both the importance of
events in the different sectors of economy and organizational life, and acquire practical skills which would enable him or her to conceive
suitable event ideas, plan for, and successfully manage a variety of events in contemporary organizational environments.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Event Management Category: Area Elective Course Teaching Language: English
Keywords: organization, communication

10. | PRAD324 Reputation Management

In this course students will investigate how integrity and reputation are an organization’s greatest assets. Organizations must operate in a
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way that clearly shows their sense of corporate responsibility and their strong commitment to the communities in which they operate. They
must also plan to ensure that they are well prepared for any unforeseen events that may affect their organization’s public image. They must
prevent problems in their organizations from escalating into major crises which can hinder their survival. Students will examine how media
relations, crisis communication, crisis management, community relations can all be developed in order to ensure that organizations can
stand out in the consumer mind as ones that contribute to the common good as well as ensuring that they can forge ahead in the face of any
potentially damaging events or publicity.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Reputation Management Category: Area Elective Course Teaching Language: English
Keywords: information, image, threats

11. | PRAD326 Copywriting for Public Relations
In this course students concentrate on the production of writing that is concerned with the effective presentation of client interests, the
creation of interesting press releases that are attractive to editors and the clear explanation of processes to the various stakeholders in
relationship to a client. Course goals are grouped around the production of English copy that exemplifies clarity, simplicity and urgency.
Students will also analyse contemporary PR material including company reports, press releases and EMU’s mission statement in order to
inculcate a sense of industry standard usage and critique underlying motivations and strategies.
Credits: (2/2/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Copywriting for PR Category: Area Elective Course Teaching Language: English
Keywords: stakeholders, messages

12. | PRAD423 Public Relations for NGOs
This course is designed to study the public relations needs and uses of non-governmental organizations, as well as to cultivate in the
student skills that are needed to undertake public relations work for the significant NGO or non-profit sector. The kinds of organizations to be
studied shall include, without being limited to membership organizations, educational institutions, healthcare institutions, community
organizations, environmental NGO'’s. It shall also involve examination and application of public relations principles in the non-profit sector in
the context of ongoing globalization trends and advances in communication technoloy/ies in the world.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Public Relations for NGOs Category: Area Elective Course Teaching Language: English
Keywords: associations, sensitive

13. | PRAD425 PR Campaign Design
This course is a workshop course, with some supplementary lectures, designed to immerse students in the campaign design process.
Students experience both individual and group work scenarios and are put through a series of mock campaign situations. The course seeks
to marry the creative and planning/strategic streams of the public relations system and familiarises students with the realities of commercial
work in the area.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: PR Campaign Design Category: Area Elective Course Teaching Language: English
Keywords: simulation, media

14. | PRAD422 Marketing Public Relations
This course focuses on the growing field of Marketing Public Relations, where PR tactics are used in combinatin with, or as substitutes for ,
tradional advertising methods in order to help persuade prosective customers to purchase products or services. Students are introduced to
the basic tecghniques of MPR, investigate how MPR fits within a larger Integrated Marketing Communications mix and are asked to
undertake the design of a simulated MPR campaign in small groups.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Marketing Public Relations Category: Area Elective Course Teaching Language: English
Keywords: combination, strategy

15. | PRAD424 Current Issues in Public Relations
In this cours students will examine the latest trends in the PR field through a survey of the most important contemporary academic and
professional writing on the subject. Logically, the course content cannot remain fixed, however, current issues that might be raised are:
studies of believability and trustworthiness of news media and PR placements in the press, the relationship between advertising
communication models and PR communication models, ‘presidential studies’ and the political PR process, new theories of rhetoric and their
use in political crisis management.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Current Issues in PR Category: Area Elective Course Teaching Language: English
Keywords: present, theories

16. | PRAD426 Crisis Management

This course examines the increasingly important issue of crisis management within organizations. Students will investigate how more far-
reaching media coverage of events in the corporate world, the growing belief in the requirement of corporate social responsibility, and
increasing consumer choice create a more pressing need for organizations to respond carefully and swiftly to each and every crisis situation
which affects their organizations’ operations whether the crisis originates within the organization or from external forces. Strategies for
coping with crises, including the initial response and the decision relating to whether, and how much, responsibility is to be accepted by the
organization, how the crisis and the organization’s handling of it are to be planned and implemented, will be examined.
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Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Crisis Management Category: Area Elective Course Teaching Language: English
Keywords: problem, solution, image

Course Descriptions — Il — English : All compulsory courses offered by other academic units

1. COMM101 Introduction to Communication Studies

This course introduces its students to the field of communication and media studies. In addition to providing the students with the
necessary knowledge and skills to understand and analyze interpersonal, intercultural, mass and computer-mediated communications,
the course aims to equip the students equip them with the tools needed to open up the contemporary wisdom of the communication field
to critical scrutiny. With the acquisition of study skills to grasp the meaning of communicated messages in their wider social, political and
historical contexts, and by dealing with the debates concerning the different conceptualizations and practices of communication from
issues related with language, discourse and representation to existing institutions and regulations of telecommunication, the students can
expect to cultivate an ethical sense of responsibility concerning their communicative actions.

Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: Int to Communication Studies Category: Faculty Core Course Teaching Language: English
Keywords: radio, television, newspapers, ethics

Department offering the course: FCMS

2. COMM103 Media Literacy

This course provides a broad framework for the development of a critical appreciation of the media that is essential both for the
development of an informed citizenry and for those whose goal is to express themselves through the communication arts media.
Participants will consider the importance of media literacy to democracy through a broad range of issues that may include ownership and
control, regulation and policy, production and circulation, construction and interpretation of signs, power, gender and media, children and
advertising, censorship, racism, and stereotyping. The emphasis is on developing the capacity to carefully evaluate media forms and
content, develop a language of media critique, and appreciate the role that media play in partially constructing our sense of social reality.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Media Literacy Category: Faculty Core Course Teaching Language: English
Keywords: criticism, education, pedagogy, citizenship

Department offering the course:FCMS

3. COMM205 Theories of Mass Communication

This course offers an overview of historical and contemporary theories of mass communication. It is concerned with illustrating how
different theoretical traditions affect the types of questions asked about the communication process, the knowledge produced from
engaging with those questions and the way we perceive the relationship between communication, media and society.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Theories of Mass Communication Category: Faculty Core Course Teaching Language: English
Keywords: effects, content, critical, feminist, gender, postructural, postcolonial

Department offering the course:FCMS

4. COMM301 Cultural Studies

This course introduces cultural studies as a critical, transdisciplinary, and international approach to communication studies pointing out
that the making of culture is always mediated through communication. The course introduces the notion of culture not in the narrow sense
as referring to the objects of aesthetic excellence (“high art”), but as the texts and practices of everyday life where such divisions are
established and contested. The emphasis is on analyzing how culture is made by peoples (1) who are increasingly interconnected as well
as distinguished by global webs and flows of communication, (2) who use the repertoire of commodities supplied by the culture industries
(film, television, music, publishing, advertising, architecture, etc.) in their making of culture, and (3) to what extent the particular examples
of such “making” are supportive or subversive of dominant understandings of the world.

Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: Cultural Studies Category: Faculty Core Course Teaching Language: English
Keywords: identity, representation, discourse

Department offering the course:FCMS

5. COMM404 New Communication Paradigms

This course deals with significant and contemporary theoretical developments that have recast many of our received conceptions of
communication and the media in a new light by both highlighting their inadequacies and shortcomings, and opening the way to a
theoretically more sophisticated and practically more relevant understanding. Poststructuralist, postmodern and postcolonial theories
together with gender, ethnic and queer perspectives, as well as contemporary theorizations of ethics are discussed concerning self-other,
gender, sexual, inter-national, global relations and communications. The convergence of contemporary critical theory and technology in
the make-up of the Internet and the World Wide Web and the promised potential for democracy of the Internet are also discussed.

Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: New Communication Paradigms Category: Faculty Core Course Teaching Language: English

Keywords: ethnicity, identity, the other, crticism
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Department offering the course:FCMS

6. GEED111 General Survey of Knowledge-I
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: General Survey of Knowledge-| Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:GE

7. GEED112 General Survey of Knowledge -l
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: General Survey of Knowledge-II Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:GE

8. ENGL191 Communication in English-1
Credits: (3/0/1)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Communication in English-I Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:

9. ENGL192 Communication in English-ll
Credits: (3/0/1)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Communication in English-II Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:

10. TURK100/199 Communication in Turkish
This is a basic Turkish course introducing the Turkish language. It incorporates all four language skills and provides an introduction to
basic grammar structures. Students will be encouraged to develop their writing skills through a variety of tasks. The aim of this course is
for students to be able to understand and communicate in everyday situations, both in the classroom and in a Turkish-speaking
environment.
Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: XXXXXXXXXXXXXXX Category: University Core Course Teaching Language: Turkish
Keywords: XXXXXX, XXXXXX
Department offering the course:

11. MATH169 Mathematics for Public Relations and Advertising
Mathematical logic. Review of basic mathematical concepts. Sets, set operations. Real numbers and their properties, operations with real
numbers, ratios proportions and percentages. Exponents and radicals. Operations with algebraic expressions, factorials, summation
notation.
Linear and quadratic equations. The rectangular coordinate system, linear and quadratic functions, their graphs and applications of linear
equations.
Some basic geometric shapes, areas and volumes.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Mathematics for PRA Category: University Core-M Teaching language: English
Key words: Set, real number, ratio, algebraic expression, equations, functions, graphs, geometric shapes.
Department offering the course: Applied Mathematics and Computer Science

12. MATH233 Statistics for Communication and Media Studies

This course is a general introduction and interpretation of statistical information. Particular emphasize will be placed on applications and
examples from the social sciences (particularly sociology, consumer psychology etc.) Topics covered include;population and sample
concepts. Data collection, sampling techniques; random, systematic, stratified, cluster and quota sampling. Design of survey
questionnaire. Data analysis, graphical methods and grouping data, statistical methods. Central tendency measuring tools; variance and
standard deviation. Concepts of probability distribution, the Binomial, Normal, and t distributions. Introduction to sampling distribution.
Hypothesis testing, Type | and type Il errors in hypothesis testing, one and two tailed tests. Use of SPSS throughout the semester for
application purpose.

Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Statistics for Com & Media St Category: Univeristy Core-M Teaching language: English
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Key words: population, sample, data, survey, central tendency, variation, distribution, hypothesis testing.
Department offering the course: Appied Mathematics and Computer Science

13 ECON222 Introduction to Economics
Elementary microeconomics. The economic problem. Supply and demand. Elasticity. Marginal analysis of consumers' and firms' behavior.
The theory of profit maximization. Analysis of markets. Pricing in competitive and non-competitive markets.
Credits: (3/0/1)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Introduction to Economics Category: Faculty Core Course Teaching Language: English
Keywords: Microeconomics, demand, supply, equilibrium, utility, diminishing marginal utility, production, cost, competition, monopoly,
oligopoly, factor markets
Department offering the course: Economics
14. MRKT201 Introduction to Marketing
This course covers principles, concepts, and institutions involved in facilitating the exchange of goods and services. Analysis of markets,
the marketing environment, and the marketing variables of product, price, promotion, and distribution. Introduction to marketing strategy
and international marketing. Ethical issues. Consumer behavior. Market segmentation. Product development and policies, methods and
practices. Distribution decisions. Marketing communications. Marketing research. Contemporary issues in marketing.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Titl: Introduction to Marketing Category: University Core-SB Teaching language: English
Key words: market segmentation, consumer behavior, distribution channels
Department offering the course: BA
15. GEED101 SPIKE-I (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE | Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:
16. GEED102 SPIKE-Il (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE Il Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:
17. GEED201 SPIKE-IIl (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE Ill Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:
18. GEED202 SPIKE-IV (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE IV Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:
19. GEED301 SPIKE-V (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE V Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXX
20. GEED302 SPIKE-VI (Sociocult. Professional, Industr. Knowledge & Exeperience)
Credits: (0/0/0)0 Prerequisites: None Co-requisites: None
Abbreviated Title: SPIKE VI Category: University Core Course Teaching Language: English
Keywords: XXXXXX, XXXXXX
Department offering the course:
21. COMM122 Sociology of Communication

Sociology plays a key role in modern intellectual debates around culture and society in the social sciences. Sociology charts historical
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transformations and provides ways of understanding contemporary social developments. The main aim of this course is to provide an
overview of sociology both in theory and in practice in order to help students to grasp and better understand the social structures and
culture of their own society and the societies of others. This course will also provide students with opportunities to discuss conceptual and
theoretical constructs in social theory relevant to the social and cultural aspects of communication and media. Topics to be covered
include: communication and society; ideology and media; gender and media; crime and media; media and ethnicity; communication
technology and social change; globalization.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Sociology of Communication Category: University Core-SB Teaching Language: English
Keywords:
Department offering the course: FCMS
22. COMM135 Social Psychology for Public Relations and Advertising
This course examines the internal relations between the individual and the society, and the process whereby the individual is constituted
as a social human being. Put differently, it looks at the interaction between human attributes and social relations. Topics covered will
include socialization, primary socialization, secondary socialization, agents of socialization, the life course, social psychology versus
sociobiology, sexual, racial, ethnic difference, the private and the public, the personal and the political, interpersonal relations, symbolic
interaction, self-other relations, individualization through disciplinary institutions such as the university, medicine, prison. Students taking
this course can expect to gain a better understanding of what it means to have a self to call one's own, and how one relates to others.
Credits: (3/0/0)3 Prerequisites: None Co-requisites: None
Abbreviated Title: Social Psychology for PRA Category: University Core-SB Teaching Language: English
Keywords:
Department offering the course: FCMS
23. RTVF251 Fundamentals of Television Production
Students are introduced to the fundamentals of the television production facilities including the uses of studios, the control room, editing
bays, sound studios, digital video equipment, studio lighting, microphones, editing and sound equipment. The aesthetic concerns of
television production are also introduced through consideration of the organization of the three dimensional television screen space, the
importance of lighting and the quality of lighting equipment, the language of camera movement, and the importance of pre-
conceptualization for editing of video art.
Credits: (3/0/0) 3 Prerequisites: None Co-requisites: None
Abbreviated Title: Fundamentals of TV Production Category: Univerity Core-AH Teaching Language: English
Keywords: Visual, Creative, Composition
Department offering the course: RTVF
Course Descriptions — | — Turkish: All core courses offered by the department of the program
Ders Tanimlari — | — Tiirkge: Programi sunan Béliim tarafindan verilen tiim temel dersler
1. PRAD205 Halkla iligkilere Girig
Bu derste halkla iligkiler alaninin genel gérinimu sunularak gesitli toplum kesimleri ve paydaslarla iyi iligkiler gelistirilip stirdirmenin
yontemleri 6gretilmektedir. Dersin kapsadigi konular arasinda “kamuoyu’nun anlasiimasi ve élgilmesi, Griin odakli halkla iligkiler ile girket
odakh halkla iligkiler, butinlesik halkla iligkiler, halkla iligkiler iletisimi modelleri, halkla iligkiler ve diristlik ile mesleki dlcitler yer
almaktadir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Halkla lliskilere Girig Kategorisi:Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: hedef gruplari, kanaat, etkileme
2. PRAD299 Reklamciliga Giris
Bu derste reklamcilik sisteminin genel gérinimu sunularak égrencilere reklamciligin bitiinlesik pazarlama igindeki yeri, geleneksel
reklamcilik modeli, degisik reklamcilik bigimleri, reklamcilikta medya kullanimi ile muhasebe planlamasinin temelleri 63retiimektedir. Ders
ayrica reklam kampanyasi érneklerinin géziimlenmesi ile reklam etkinliginin tartisiimasini kapsamaktadir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklamciliga Giris Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: ticari iletisim, iletiler
3. PRAD202 Biitiinlesik Pazarlama lletigimi
Bu derste 6grencilere daha etkili, bitiinsel kampanyalar dizenlenmesine yonelik olarak pazarlama iletisimini bittnlestirme sureci
tanitilmaktadir. Butuinlesik pazarlama iletisimi, pazarlama iletisiminin gesitli 6gelerini ayri ayri degerlendirip bélmek yerine, stratejik olarak
harmanlayarak musterinin kargisina tek bir ses ¢ikaracak sekilde birbirini destekleyen ileti dizileriyle, mesajlari yaratmayi amaglar. Derste
bu yaklagimin gliciinu sergilemek ve 6grencileri temel teknik ve kilavuzlarla tanigtirmak amaciyla érnek olaylardan yararlanilacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Biitiinlesik Pazarlama lletisimi ~ Kategorisi: Alan Ana Dersi  Egitim Dili: ingilizce
Anahtar Kelimeler: istikrarli iletiler, strateji, ikna
4. PRAD206 Etkileme ve iknada Yaklagimlar
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Bu derste dgrencilere insanlari etkileme ve ikna etmeye yonelik bilingli gabaya iligkin sorunlar tanitilarak etkileme ve iknanin reklamcilik,
siyasal tartisma ve terapideki 6neminden gesitli kiltirel paradigmalarin aktarimina, “manipulasyon” ve “beyin yikama” ile iknanin
kisilerarasi iligkilerdeki yerine kadar degisik teknikler ve perspektifler tartigilmaktadir.

Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Etkileme ve iknada Yaklasimlar Kategorisi: Alan Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: kanaat, dedisim, stratejik iletigim

5. PRAD301 Halkla iligkiler ve Reklamcilikta ikna Edici Yazim
Bu ders gagdas ingilizce’ye uyarlanabildigi 6lglide klasik retorik tekniklerini ayrintili olarak inceleyerek dgrencilere ikna edici yazim
sanatinin temel becerilerin kazandirmay! amaglar. Uygulama agirlikli olan bu derste tarihsel geligimin ayrintilarindan gok teknikler Gzerinde
durulmaktadir. Ogrenciler siyaset, din, toplumsal reform, reklam ve halkla iligkiler alanlarindaki basarili ikna edici yazim érneklerini
inceleyecek, ikna tekniklerinin bu alanlardaki kullanilis bigimlerini ¢éziimleyecek ve bu érneklere dayanarak kendi yazil trinlerini
yaratmaya calisacaklardir.
Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi ve Rek Ikna Edici Yazim Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: ileti gelistirme, retorik, etki

6. PRAD302 Biitiinlesik Pazarlama iletigimi igin Arastirma Yéntemleri
Bu derste 6drencilere pazarlama iletisimi siirecinde riskin azaltiimasi ve etkinligin artirilmasinda bilginin giicii 6gretiimekte, BPI
gercevesinde kullanilan yaygin arastirma yontemleri incelenip uygulanmaktadir. Ders gergevesinde 6grenciler niceliksel ve niteliksel
yaklagimlar arasindaki ayrimlara odaklanarak, ¢esitli drnek olaylar tizerine tartigarak birincil ve ikincil verilerin nasil kullanildigini
6greneceklerdir. Dersin konulari arasinda odak gruplari ve kavram sinama, test pazarlamasi, simulasyon, satis kurallari etkinlik Slgimda,
mesaj takibi, dokiimleri, pazar arastirmasi siireci ve BPl kampanya sonuglarinin birlestiriimesi, yer almaktadir.
Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Btnigk Pazar llet Arst Yén Kategorisi: Alan Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: 6lgiim, etkinlik

7. PRAD304 Halkla iligkiler ve Toplum
Bu derste Halkla iligkiler'in Gustave Le Bon gibi Avrupali diisiiniirlerin toplum kuramlarina dayanan kékleri ve bu kuramlarin Halkla iligkiler
dalinin Walter Lippmann, vy Lee ve Theodore Vail gibi éncllerince nasil uygulandigi incelenmektedir. Halkla lligkiler uzmanlari ile siyasal
cikarlar arasindaki ilk baglar incelenmekte ve égrencilerin Halkla lliskiler uzmanlarinin giinimizdeki sorumluluklarini baglamina
yerlestirmesi saglanmaktadir. Ayrica son yillarda Pazarlama Halkla lligkilerinin 8nem kazanmasinda rol oynayan kultirel, ekonomik ve
siyasal etkenler ele alinmaktadir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi ve Toplum Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: toplum kuramlari, etki

8. PRAD306 Halkla iligkiler ve Reklamcilikta Hukuksal ve Etik Sorunlar
Dersin amaci dgrencilere gerek Halkla iligkiler ve Reklamcilik etkinligine iliskin uluslararasi ve yerel hukuk diizenlemelerini, gerekse bu
alanlardaki daha kapsamli etik sorunlari 6gretmektir. Bu iki meslekle ilgili gesitli mesleki etik kodlari igceren diizenlemeler incelenecek ve
ders genel olarak 6grencinin etik akil yiriitme becerisini gelistirmeye yonelik 6rnek durumlar tzerinde yodunlasacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: HIR'da Hukuk ve Etik Kategorisi: Alan Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: meslek, yasa, sorumluluk

9. PRADA401 Reklamcilik ve Toplum
Bu ders reklam iletileri ve reklamcilik sistemi ile daha kapsamli toplumsal ve kiiltiirel sistemler arasindaki gesitli etkilesim bigimlerini
incelemektedir. Ogrenciler bu dersin kapsaminda reklamin toplumsal roliiniin yani sira siyasal, ekonomik ve kiiltiirel giiglerin bir ifadesi
olarak tarihsel gelisimini ve bu gigleri etkilemesi bakimindan reklamin kendi konumunu sorusturmaktadir. Kiresellesme karsiti akimlar ya
da alternatif kiiresellesme hareketleri agisindan hem bir hedef hem bir kaynak olarak reklamin merkezi konumu ¢6ziimlenmekte ve
ogrenciler kendi entellektlel yaklagimlari ¢cercevesinde konuyla ilgili savlarini ve akil yiritme bigimlerini ortaya koymaya 6zendirilmektedir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklamcilik ve Toplum Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: uluslar arasi ticaret, etki

10. | PRAD403 Halkla iligkiler ve Reklamcilikta Yeni iletigsim Teknolojileri
Bu dersin amaci égrencileri Halkla iliskiler ve Reklam kampanyalarinda amaca ulagsmak, mesajlari diizgiin ve etkili olarak aktarmak ve
musteriyle iligkilerini gelistirmek Uzere, yeni iletisim teknolojilerinin en son kullanilig bigimleriyle tanistirmaktir. Guincel internet teknolojilerine
ve bunlarin pazarlama iletisimi stratejilerinin gelisimindeki yerine agirlik verilmekle birlikte ders, telsiz teknolojilerini, bilgisayar oyunu
ortamlarini ve etkilesimli eglenceyi de kapsayacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: HIR'de Yeni lletisim Tek Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: medya &6zellikleri, interaktiv

11. | PRAD402 Halkla iligkiler ve Reklamcilikta Sunum Becerileri
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Bu ders kisilerarasi iletisim becerileri yaklagimini kullanarak 6grencileri godu kez Urkilen bir sey olan "blylk musterilere (ya da paydaslara)
blyuk fikirler” sunma becerisi kazandirmaktir. Ses ayarlama, yakinlk kurma, gorsel isitsel araglar kullanma gibi pratik becerileri
gelistirmenin yani sira ders, savlari 6zlU bicimde dile getirme ve ikna edici olabilmeyle ilgili becerilerin kazaniimasini da kapsamaktadir.
Ogrencilerin edindikleri bu bilgi ve becerilerle gesitli sunumlar, basin toplantilari ve tartismalar gergeklestirmeleri beklenmektedir.

Kredi: (2/2/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: HIR Sunum Becerileri Kategorisi: Alan Ana Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: retorik, etkili

12. | PRAD404 Bitirme Projesi
Ogrenciler bu proje dersi kapsaminda, bir egitmenin kilavuzlugunda calisarak 6grenimleri boyunca edindikleri bilgileri 6ziimsemek ve
yeteneklerini hayata gegirmek Uzere bir halkla iligkiler ya da reklamcilik projesini planlamayi, hazirlamayi ve tretmeyi 6grenecektir.
Egitmen, ders ve laboratuvar ¢alismalari araciligiyla, bu siiregten gegen dgrencilerin yasadigi ortak sorunlara odaklanacak ve her uzmanlik
alanini ayirt eden stratejik planlama ve yaratici galismaya iliskin ayrintilari vurgulayacaktir.
Kredi: (2/2/0)3 Onkogul: Halkla lligkiler ya da Reklam Kampanya Tasarimi Segimligi Yankogul: Yok
Dersin Kisa Adi: Biirme Projesi Kategorisi: Alan Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: kampanya, uygulama
Ders Tanimlari — | - Tiirkge: Programi sunan Boliim tarafindan verilen segmeli dersler

1. PRAD312 Reklam Stratejisi
Bu ders, bir reklam ajansinin “durum” saptamasi yaparak, hedeflerini belirledikten sonraki stregleri lizerine yogunlagsmaktadir. Dolayisiyla
dersin konularini konum saptama, amaglarin ve hedef kitlelerin, baslica yararlarin ve ikincil yararlarin belirlenmesi, en etkili medya
segiminin yapilmasi gibi basliklar olusturmaktadir. Ders gergevesinde gelistirilecek kampanya stratejisi, yaratim ve medya planlamasi
alanlarinda ileride gergeklestirilecek daha ayrintili calismalarin temelini olugturacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklam Stratejisi Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: taktiksel kararlar, uygulama

2. PRAD314 Reklamcilikta Gorsel Tasarim
Bu ders dgrencilere reklam amagli gérsel tasarimin temel kural ve tekniklerini tanitmaktadir. Ogrencilere, bilgisayar kullaniminin étesinde,
renk kullanimi, kompozisyon ve ¢izgi gibi temel tasarim 6delerinin yani sira bu temel 6gelerin basili reklamlarin diizenlenmesinde nasil
etkin olarak kullanilacagi 6gretiimektedir. Derste ayrica resim ve metin ile logo ve tipografi kullanimi arasindaki tasarimsal iliski de ele
alinmaktadir.
Kredi: (1/4/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklamcilikta Gérsel Tasarim  Kategorisi: Alan Se¢gmeli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: yaratici, etkili, ileti

3. PRAD316 Medya Planlamasi
Bu derste dgrencilere medya planlamasi ve medya stratejisi alani tanitilarak, alani gerek niceliksel gerek niteliksel bakis agisindan
kavramalari 6zendirilmektedir. Ogrenciler medya planlamasi sirecinin medya betimlemesi, medya segimi, arag segimi, zamanlama
onerileri, medya alimi gibi geleneksel asamalarini 6grenme firsati elde edeceklerdir.
Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Med Planlamasi Kategorisi: Alan Se¢cmeli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: uygun yénlendirme, etkili

4. PRAD413 Reklam Metni Yazarligi
Reklami yapilan drtiintin satin alinmasi icin ikna edici metinlerin olusturulmasina odaklanan bu derste, trtinun 6zellikleriyle yararlarinin agik
ve belirgin bicimde nasil dile getirilmesi gerektigi konusu izerinde durulmaktadir. Bir reklam metninin ilgi gekmek, sayfa diizeni yoluyla
okuru yénlendirmek ve cezbetmek, triinl satin alma heves ve karari yaratmak igin basvurdugu yollarin timd, son 60 yilda olusturulan
basarili reklam metinleri ¢éziimlenerek incelenmektedir. Uygulama agirlikli olan bu derste 6drencilerden kendi reklam metinlerini
olusturmalari, sonra da bu metinleri sinif ortaminda tartigip, degerlendirmeleri beklenmektedir.
Kredi: (2/2/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklam Metni Yazarligi Kategorisi: Alan Se¢cmeli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: yaratici, konugma sanati

5. PRAD415 Reklam Kampanyasi Tasarimi
Belirli ek danisma saatleriyle desteklenen bu atélye dersi, 6grencileri dogrudan dogruya kampanya tasarimi siirecine sokmak tzere
tasarlanmisgtir. Ogrenciler atdlye galismalari suresince gerek bireysel gerek ortaklasa galismaya dayali senaryolari deneyerek bir dizi
kurmaca kampanya ortamini deneyimleyeceklerdir. Ders, reklamcilik sisteminin yaratma ve planlama/strateji kanatlarini birlestirmeyi ve
ogrencileri alandaki ticari galigsmalarin gerceklerine alistirmayi amaglamaktadir.
Kredi: (1/4/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Reklam Kampanyasi Tasarimi  Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: ikna, plan

6. PRAD412 Yaratici Reklamcilik
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Bu ders reklam profesyonellerinin satigta basaril yaratici fikirler Gretmede kullandiklari temel teknikleri tanitmayi amacglamaktadir. Ders
cercevesinde tek ve grup halinde gercgeklestirilen beyin firtinasi ile 6grencilerin yaraticiliklari gelistiriimeye ¢alisildidi gibi, giinimuz reklam
diinyasinin denenmis ve sinanmis yaraticilik stratejilerinden érnekler de incelenecektir. Dersin temel amaglarindan biri 6grencileri
yaraticilik surecinde duyduklari korkudan kurtarmaktir.

Kredi: (2/2/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Yaratici Reklamcilik Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: dikkat ¢ekici, uygulama

7. PRAD414 Reklamcilik igin Tiiketici Davranisi
Birgok bakimdan, etkili bir reklam stratejisi ortaya koymanin ilk adimi hedef kitleye iliskin derin ve etkin bilgi sahibi olmaktir. Tiketici
davraniginin (ve ‘satin alma davraniginin’) incelenmesi bu bilgiye ulasmanin ana aracidir. Bu ders kapsaminda 6grenciler glincel tliketici
davranigi modelleriyle tanismakta ve tepki hiyerarsisi modellerini, kara kutu modellerini, kisisel degisken modellerini ve bilisci okullarin
karmasik modellerini 6grenmektedir. Stirekli bu modellerin uygulamalari tGizerinde yodunlasildigi igin gesitli 6rnek durumlar incelenmektedir.
Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Rek igin Tiiketici Davranisi Kategorisi: Alan Segmeli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: model, satin alma

8. PRAD416 Reklamcilik Kuraminda Giincel Sorunlar
Bu ders 6grencilere reklamda en son ydnelimleri ve konulari inceleme firsatl sunmaktadir, dolayisiyla sabit bir igerigi yoktur. Ders
kapsamindaki glincel konular sunlar olabilir: Madison-Vine yoneliminin ortaya ¢ikisi, izne dayanan pazarlamanin reklama etkisi, (video
oyunu taslamlari gibi) sanal alanlarin reklam mesajlarinin aktariminda kullanimi ve viral pazarlama kuramlarinin gelismesi (ya da
gelismemesi). Dersin yapisi geregdi kullanilacak gereg reklam dergilerinde en son yayinlanmis makalelerden olusacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Rek Kuraminda Giin Sor Kategorisi: Alan Se¢meli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: gtinlimliz, interaktiv medya

9. PRAD323 Etkinlik Yonetimi
Bu ders 6grencilere, bir etkinligi disiince olarak dogusundan olgunlagsmasina kadar gegirdigi asamalar boyunca planlayabilmesi ve stratejik
yonetim yoluyla basaril bir sekilde yonetilmesi igin gereken becerileri aktarmayi amaglamaktadir. Dersin sonunda 6grenciler hem
etkinliklerin ekonominin farkli sektorlerindeki 6nemini kavramis olacaklardir, hem de ¢cagdas o6rgutsel ortamlarda farkli etkinlikleri ydnetmek
icin gerekli pratik becerileri edinmis olacaklardir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Etkinlik Yénetimi Kategorisi: Alan Se¢meli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: giincel, ileti, organizasyon

10. | PRAD324 Sayginlik Yonetimi
Bu derste dgrenciler, sayginlik ve taninmanin kuruluslar agisindan baslica degerler oldugunu 6greneceklerdir. Kuruluslar, muisterileri
kargisinda sorumluluk duygusuyla davranmak ve icinde yer aldiklari topluluklara siki sikiya bagli olarak ¢alismak durumundadir. Ayrica
kendilerini kamuoyundaki géruntdlerini olimsuz yonde etkileyebilecek beklenmedik olaylara karsi hazirlarken, 6rgutleri igindeki sorunlarin
blyuyerek gelecekleri icin tehdit olusturabilecek buyik krizlere donugmesini énleyecek planlar da yapmak zorundadir. Ogrenciler bu ders
suresince ileride galismalar sézkonusu olan kuruluslarin, medya ve toplumla iligkilerinin nasil gelistirilecegi, kriz iletisiminin ve yonetiminin
nasil yapilacagdi ve kurumlarinin misterilerin géziinde ortak yarara katkida bulunan érguitler olarak nasil seckin bir yere sahip olabilecekleri
gibi konular isleyeceklerdir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Sayginlik Yénetimi Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: séhret, kriz, bilgilendirme

11. | PRAD326 Halkla iligkiler icin Metin Yazarlig
Bu derste égrenciler musteri ilgilerine hitap edecek etkili sunumlar yazmak, yayin yénetmenlerinin ilgisini gekecek basin bultenleri
hazirlamak ve musteri iligkilerinde stiregleri gesitli paydaslara agik bir sekilde anlatmak Gzerinde yogunlasirlar. Dersin amaglar agiklik,
yalinlik ve ¢abuklugu &rnekleyen Ingilizce metinlerin dretilmesi tizerinde toplanmistir. Ogrenciler ayni zamanda sirket raporlari, basin
biltenleri ve DAU'niin misyon agiklamasi gibi giincel halkla iligkiler metinlerini géziimleyerek Halkla lliskiler sektoriindeki yerlesik kullanimi
o6grenecek ve bunlarin altinda yatan gudi ve stratejileri elestireceklerdir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi igin Metin Yazarligi Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: hedef kitle, ileti

12. | PRAD423 Hiikiimet Dis1 Orgiitler icin Halkla iligkiler

Bu ders hiikiimet disi érgiitlerin (HDO) halkla iligkiler gereksinimlerini incelemek igin tasarlanmis olup, 6grencilerin 6nemi artmakta olan
HDO ya da kar amaci giitmeyen orgitler igin halkla iligkiler faaliyetlerini yiiriitebilecek beceriler gelistirmelerini saglayacaktir. Ders
cercevesinde, Uyelik Gzerine kurulu érgitlerle sinirli kalinmayarak, egitim kurumlari, saglik kuruluglar, topluluk érgutleri, hiikiimet digi gevre
orgutleri ve onlarin halkla iligkiler faaliyetleri Gzerinde de durulacaktir. Derste ayrica, halkla iligkiler ilkelerinin kar amaci gitmeyen sektor
icin incelenmesi ve uyarlanmasi, stiregelen kiresellesme egilimleri ve iletisim teknolojilerinin dinyadaki gelisimi baglaminda ele alinacaktir.

Kredi: (3/0/0)3 Onkosgul: Intro to Pr & PR Writing Yankosul: Yok
Dersin Kisa Adi: Hiik Digi Orgiitler igin HI Kategorisi: Alan Se¢meli Dersi Egitim Dili: ingilizce
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Anahtar Kelimeler: duyarlilik, ¢agrisimlar

13. | PRAD425 Halkla iligkiler Kampanyasi Tasarimi
Belirli 6gretim saatleriyle desteklenen bu atélye dersi 6grencileri dogrudan dogruya kampanya tasarimi stirecine sokmak lizere
tasarlanmigtir. Ogrenciler projelerini gergeklestirirken gerek bireysel gerek ortaklasa calismaya dayali senaryolari deneyerek bir dizi
kurmaca kampanya ortamini yasayacaklardir. Ders halkla iligkiler sisteminin yaratma ve planlama/strateji kanatlarini birlestirmeyi ve
ogrencileri alandaki ticari galigsmalarin gergeklerine alistirmayl amaglamaktadir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi Kampanyasi Tasarimi Kategorisi: Alan Se¢gmeli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: basin, similasyon

14. | PRAD422 Pazarlama igin Halkla iligkiler
Bu ders geligen Pazarlama Halkla iligkileri alani iginde halkla iligkiler taktiklerinin éngériilen musterilerin Griinleri ya da hizmetleri almaya
ikna edilmesini saglamak lzere geleneksel reklam yontemleriyle birlikte ya da onlarin yerine kullanilmasi Gzerine yogunlagmigtir.
Ogrencilerden Pazarlama Halkla lligkilerinin temel tekniklerini tanimalari beklenmedir. Ayrica, Pazarlama Halkla lligkilerinin daha kapsamli
olan Butlinlesik Pazarlama iletisimi planlamas igindeki yerini incelenecek ve dersi alanlardan kiiglik gruplar olusturarak bir Pazarlama
Halkla lligkileri kampanyasi tasarimini Gstlenmeleri istenmektedir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Pazarlama igin Hi Kategorisi: Alan Se¢meli Ders Egitim Dili: Ingilizce
Anahtar Kelimeler: etkili, strateji

15. | PRAD424 Halkla iligkilerde Giincel Sorunlar
Bu derste 6grenciler konuya iliskin dnemli glincel akademik ve mesleki galismalari izleyerek halkla iligkiler alanindaki en son yonelimleri
inceleyecektir. Dersin mantigi geregi degismez bir icerik saptanamamakla birlikte, tartigilabilecek konular arasinda habercilik medyasina ve
halkla iligkilerin basindaki yerine iligkin inanilirlik ve guvenilirlik sorunlari, reklamcilik iletisimi modelleri ile halkla iligkiler iletisimi modelleri
arasindaki iligki, ‘bagkanlik incelemeleri‘ ve siyasal halkla iligkiler streci, yeni retorik kuramlari ve siyasal kriz ydnetiminde kullanimlari gibi
konular yer alabilir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi'de Giincel Sorunlar Kategorisi: Alan Se¢meli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: gliniimiiz, kuramlar

16. | PRAD426 Kriz Yonetimi
Bu derste glinimuiizde giderek 6nem kazanan bir konu olarak, érgltlerde kriz yénetimi sorunu ele alinmaktadir. Ders kapsaminda (sirketler
diinyasindaki olaylarin medyada daha ¢ok yer almasi, sirketlerin toplumsal sorumluluk tagimalari gerektigine iliskin inancin giiglenmesi ve
musteri segiciliginin artmasiyla birlikte), bu tir kurumlar igin faaliyetlerini etkileyen kriz durumlarina dikkatle ve hizla miidahale etmenin
nasil 6nemli bir alan haline geldigini anlatilacaktir. Krizin Ustesinden gelme stratejileri, krize verilecek ilk tepkiler ve kriz sirasinda
sorumluluk tstlenme/iistienmeme bigimleri ve bunlarla ilgili karar stregleri, krizin ve 6rgitiin tutumunun nasil planlanip yiritilecegi gibi
konular tartigilacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Kriz Yénetimi Kategorisi: Alan Se¢gmeli Ders Egitim Dili: ingilizce
Anahtar Kelimeler: sorun, ¢éziim, imaj

Course Descriptions — Il - Turkish : All compulsory courses offered by other academic units
Ders Tanimlari - Il — Tiirkge : Diger akademik birimler tarafindan verilen tiim temel dersler

1. COMM101 iletisim Calismalarina Girig
lletisim Calismalarina Giris dersinin amaci, dgrencilerin iletisim alaniyla tanistirimasidir. Bu ders gergevesinde égrencilere, kisiler ve
kllturler-arasi iletigimi, kitle iletisimini ve bilgisayar dolayimli iletisimi anlayip, ¢éziimleyebilmelerini saglayacak elestirel bilgi ve becerilerin
yanisira, iletisim alaninin veri olarak kabul edilen kavramlarini tartismaya agabilecekleri donanimin kazandiriimasi hedeflenmektedir.
Dersin bir diger hedefi de, bir yandan lletisim alaninda dil, séylem ve temsil sorunlarindan telekomiinikasyon kurumlagmalarina degin gesitli
kuramsal ve uygulamaya doénuk tartismalar verilerek, diger yandan mesajlar toplumsal, siyasal ve tarihsel baglamlari igerisinde
kavrayabilmelerini saglayacak beceri kazandirilarak 6grencilerin iletisim eylemlerinde etik bir sorumluluk anlayisini gelistirmelerini
saglamaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Ad: llet Calismalarina Girig Kategorisi: Zorunlu Fakdilte Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: radio, televizyon, gazete,etik
Dersi veren Béliim: lletisim Fakiiltesi

2. COMM103 Medya Okuryazarhgi
Bu ders 6grencilerin medyaya iligkin elestirel bir bakis ve degerlendirme kapasitelerini arttirmaya yonelik genis bir gcergeve sunmaktadir.
Derste cizilecek perspektif hem "bilgilenmis yurttas” kavrayisinin gelismesi icin, hem de medyada, iletisim sanatlarinda kendini ifade etme
yollari arayanlar igin gereklidir. Ogrenciler bu derste, medya okuryazarligi ve demokrasiler icin dnemi, medya sahiplidi ve kontrolu, medya
ile ilgili diizenlemeler ve politika olusturma, Uretim ve dagitim, géstergelerin insasi ve yorumlanmasi, iktidar, toplumsal cinsiyet ve medya,
gocuklar ve reklamlar, sansir, irkgilik ve tektiplestirme gibi konulari igeren genis bir alan icinde diisinme imkani bulacaklardir. Ders,
ogrencilerin medyadaki formlari ve icerigi daha incelikli degerlendirme kapasitelerini gelistirmelerine, medya elestirisine dair bir dil
olusturmalarina ve sosyal gegekligi anlamlandirmamizda medyanin oynadigi roli gérmelerine yardimci olacaktir.
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Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Medya Okuryazarligi Kategorisi: Fakiilte AnaDersi Egitim Dili: ingilizce
Anahtar Kelimeler: elestiri, egitim, pedagoji, yurttas

Dersi veren Béliim lletisim Fakiiltesi:

COMM205 Kitle iletisim Kuramlari

Bu ders, kitle iletisimine dair tarihsel ve gagdas kuramlara genel bir bakis sunar. Dersin amaci, farkli kuramsal geleneklerin iletisim
suregleriyle iligili sorularin niteligini ve bu sorularla iligkili olarak Uretilen bilgiyi nasil etkiledigini, ayrica bunun, medya ve toplum arasindaki
iliskiyi algilama bigimimizi nasil belirledigini tartigmaktir.

Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Kitle lletigim Kuramiari Kategorisi: Faklilte Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: basin, kiiltiir, sosyal yaklagimlar

Dersi veren Béliim: lletisim Fakiiltesi

COMM301 Kiiltiirel Galigmalar

Kultarin her zaman iletisim araciligiyla yapildigina dikkati ceken bu ders, kultlrel galismalari, iletisime elestirel, disiplinler tstl ve
uluslararasi bir yaklagim olarak sunmaktadir. Bu ders cergevesinde “kiltir”, dar anlamda estetik Ustinlugu olan “yiksek sanat” nesnelerini
ifade edecek sekilde degil, bu tir ayrimlarin kuruldugu ve sorgulandigi giindelik yagsamin metinleri ve pratikleri anlaminda kullaniimaktadir.
Dersin vurgusu kiltarin (1) nasil kiiresel iletisim ag ve akislari tarafindan giderek daha fazla birbirine baglanip ve farklilastidi, (2) kultir
endustrisinin sundugu film, televizyon, muzik, basim, reklam, mimari gibi metalarin onlari kullanan insanlar tarafindan nasil bir metin olarak
olusturuldugu ve tuketildigi (3) bu 6zgul yapim/kultirel metin érneklerinin nereye kadar hakim diinya anlayisini destekledigi ya da altuist
ettiginin incelenmesi tzerinedir.

Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Kiltiirel Galismalar Kategorisi: Faklilte Ana Ders Egitim Dili: ingilizce
Anahtar Kelimeler: toplum, kigiler, ileti, gtincel yagsam

Dersi veren Béliim: lletisim Fakiiltesi

COMM404 Yeni iletisim Paradigmalari

Bu ders iletisim ve medya hakkinda alisageldigimiz kimi kavrayiglarin yetersizligini ortaya sererken, bir yandan da kuramsal olarak daha
geliskin ve pratikte daha gegerli anlama gercgeveleri sunan yeni ve énemli kuramlari incelemektedir. Ogrenciler Postyapisalci, Postmodern,
Postkolonyal kuramlar ile toplumsal cinsiyet, etniklik ve queer perspektifleriyle tanistirilacak, ayrica gagdas etik kuramlar tartismaya
acllarak bunlarin “ ben ve 6teki”, toplumsal cinsiyetler, uluslar-arasi ve kiresel iligkilerle iletisime yaklagim bigimleri sorgulanacaktir.
Internet ve Kiresel Ag'in (www) olusumunda gézlenmis olan gagdas elestirel kuram ve teknoloji bulugsmasi ile, Internet’in demokratik
potansiyeli sorusu da derste tartigilacak konular arasindadir.

Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Yeni iletisi Paradigmalari Kategorisi: Faklilte Ana Ders Egitim Dili: ingilizce
Anahtar Kelimeler: ileti, glincel kuramlar

Dersi veren Béliim: lletisim Fakiiltesi

GEED111 General Survey of Knowledge-

Ders igerigi...

Kredi: (3/0/0)3 Onkogul: XXXXXX / Yok Yankosul: XXXXXX / Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: XXXXXXXX Dersi Egitim Dili: XXXXX

Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: GE

GEED112 General Survey of Knowledge-Il

Ders igerigi...

Kredi: (3/0/0)3 Onkosgul: XXXXXX / Yok Yankosul: XXXXXX / Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: XXXXXXXX Dersi Egitim Dili: XXXXX

Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Béliim: GE

ENGL191 Communication in English-l

Ders igerigi...

Kredi: (3/0/0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: Ingilizce

Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX

ENGL192 Communication in English-ll
Ders igerigi...
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Kredi: (3/0/0)3 Onkogul: XXXXXX / Yok Yankosul: XXXXXX / Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: XXXXXX, XXXXXX

Dersi veren Béliim: XXXXXXX XXXXXXXX

10. | TURK100/TURK199 Communication in Turkish
Ders igerigi...
Kredi: (3/0/0)3 Onkogul: XXXXXX / Yok Yankogul: XXXXXX / Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: Ttirkge
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX
11, | MATH169 Halkla lligkiler Igin Matematik
Matematiksel mantik. Temel matematiksel kavramlarin hatirlanmasi. Kimeler. Reel sayilar ve ézellikleri, reel sayilarla islemler, oran oranti
ve ylizdelik hesaplari, Ustsel sayilar. Sayilarla cebrik iglemler, faktoriyel kavrami, elemanlarin toplami.
Lineer ve kuvadratik denklemler. Kare koordinat sistemi. Lineer ve kuvadratik fonksiyonlar, grafikleri, uygulamalar.
Bazi temel geometrik sekiller. Basit geometrik sekillerin alan ve hacim hesaplari.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Hi igin Matematik Kategorisi: Zorunlu Universite Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: , reel sayi, cebirsel ifadeler, esitlikler, fonksiyonlar, grafikler, geometrik sekiller
Dersi veren Béliim: Mathematik ve Bilgisayar Bilimleri
12. | MATH233 iletigimciler igin istatistik
Bu ders istatistiksel bilginin kullanilmasi ve yorumlanmasina giris niteligi tasimaktadir. Ornekler verilirken (6zellikle de sosyoloji, tiiketici
psikolojisi, izleyici lgimleri gibi) sosyal bilimler alanindan segilen érneklerden yararlanilacaktir. Kapsanacak konular sunlardir;
Popllasyon ve 6rneklem kavramlari. Veri toplama, érnekleme teknikleri. Rastlantisal, sistematik, katmansal, kimeleme, kota yontemleri.
Anket Tasarimi. Veri analizi, grafiksel metodlar ve veri gruplandirmasi, istatistiki metodlar. Merkezil egilim élgim araclari; ortalama deger,
medyan ve mod. Degiskenlik dlglileri; varyans, standart sapma. Olasilik dagilimlari kavrami, Binom, Normal ve T dagilimlari. Orneklem
dagilimlarina giris. Hipotez testi, | ve Il tir hatalar, tek ve gift kuyruklu testler. Derste tim uygulamalar SPSS kullanarak yapilacaktir.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: lletisim. Igin Istatistik Kategorisi: Zorunlu Universite Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: poplilasyon, érneklem, veri, anket, merkezil egilim, varyasyon, dagilim, hipotez testi.
Dersi veren Béliim: Mathematik ve Bilgisayar Bilimleri
13. | ECON222 Ekonomiye Girig
Temel mikroekonomi; Ekonomik problemler; Arz ve talep; Esneklik; Tuketici ve firma davranislarinin marjinal analizleri; Kar
maksimizasyonu teorisi; Piyasa analizi; Rekabete dayali olan bve rekabete dayall olmayan piyasalarda fiyatlandirma.
Kredi: (3/0/1)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Ekonomiye Giris Kategorisi: : FC Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: Mikroekonomi, talep, arz, denge, fayda, azalan marjinal fayda, tiretim, maliyet, rekabet, monopol, oligopol, faktér
piyasalari.
Dersi veren Béliim: Ekonomi Bélimii
14. | MRKT201 Pazarlamaya Girig
Bu ders su konulari kapsayacaktir: Esya ve hizmetlerin degisimini etkileyen prensipler, kavramlar ve kurumlar. Pazarlarin analizi,
pazarlamanin cevreyle iligkileri, ve pazarlama degiskenlerinin, Urin, fiyat, tutundurma ve dagitimi. Pazarlama karmasinin olusumu.
Pazarlama stratejilerine ve uluslararasi pazarlamaya giris. Hedef Pazar secimi. Etik konulari. Tlketici davranisi. Pazar bélimlendirmesi.
Uriin gelisimi ve politikalari, ydntemleri ve uygulamalari. Dagitim kararlari. Pazarlama iletisimi. Pazarlama arastirmasi. Pazarlamada yeni,
modern yaklasimlar.
Kredi: (3/0/0)3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: Pazarlamaya Girig Kategorisi: Zorunlu Universite Dersi Egitim Dili: ingilizce
Anahtar Kelimeler: Pazar béliimlendirmesi, tiiketici davraniglari, dagitim kanallari
Dersi veren Béliim: BA
15. | GEED101 SPIKE-I (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
Ders igerigi...
Kredi: (0/0/0)0 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren B6liim: XXXXXXX XXXXXXXX
16. | GEED102 SPIKE-Il (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
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Ders igerigi...

Kredi: (0/0/0)0 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX

Dersi veren Béliim: XXXXXXX XXXXXXXX

17. | GEED201 SPIKE-IIl (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
Ders igerigi...
Kredi: (0/0/0)0 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX
18. | GEED202 SPIKE-IV (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
Ders igerigi...
Kredi: (0/0/0)0 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX
19. | GEED301 SPIKE-V (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
Ders igerigi...
Kredi: (0/0/0)0 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX
20. | GEED302 SPIKE-VI (Sosyokiilt. Profesyonel6 Endiistr. Bilgi & Deneyim)
Ders igerigi...
Kredi: (0/0/0)0 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: XXXXXXXXXXXXXXX Kategorisi: Zorunlu Universite Dersi Egitim Dili: XXXXX
Anahtar Kelimeler: XXXXXX, XXXXXX
Dersi veren Boliim: XXXXXXX XXXXXXXX
21. | COMM122 iletisim Sosyolojisi
Sosyoloji, sosyal bilimler iginde kdltir ve toplumla ilgili modern entelektiel tartismalarda anahtar bir rol oynamaktadir. Sosyoloji, tarihsel
doénuslimlerin haritasini gikarmakta ve gagdas toplumsal gelismeleri anlamada yontemler sunmaktadir. Dersin temel amaci, sosyoloji
hakkinda hem kuram hem de pratik baglaminda genel bir bakis agisi kazandirmak ve égrencilerin hem kendi toplumlarinin hem de baska
toplumlarin sosyal yapilarini ve kulturlerini daha iyi anlamalarini saglamaktir. Derste ayrica toplum kuramindaki iletisim ve medyanin
toplumsal ve kultirel boyutlariyla iligkili kavramsal ve kuramsal ingalar da tartigilacaktir. Ele alinacak konu basliklari sunlardir: iletisim ve
toplum; ideoloji ve medya; toplumsal cinsiyet ve medya; su¢ ve medya; medya ve etnisite; iletisim teknolojisi ve toplumsal degisim;
kiresellesme.
Kredi: (3/0/0) 3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: lletisim Sosyolojisi Kategorisi: UC-SB Egitim Dili: ingilizce
Anahtar Kelimeler: XXXXXXXX
Dersi veren Béliim: lletisim Fakiiltesi
22. | COMM135 Halkla iligkiler ve Reklamcilik igin Sosyal Psikoloji
Bu ders birey ve toplum arasindaki iligkilerle bireyin toplumsal bir varlik haline gelis sireglerini inceler. Baska bigimde sdylenirse, insani
ozelliklerle toplumsal iligkiler arasindaki etkilesimlerle ilgilenir. Derste ele alinacak konular sunlardir: toplumsallagsma; birincil
toplumsallagma; ikincil toplumsallagma; toplumsallasma aktérleri; sosyal psikolojiye karsi sosyobiyoloji; cinsel, irksal, etnik farkliliklar; 6zel
ve kamusal; kigisel ve siyasal; kigilerarasi iletisim; simgesel etkilesim; ben-6teki iligkileri; Gniversite, tip, hapishane gibi kurumlar araciligiyla
bireylesme. Dersi alan 6grencilerin benlik haline gelis ile kisinin kendini &tekilerle nasil iligkilendirdigi konularinda daha iyi bir anlayisa sahip
olmalari beklenir.
Kredi: (3/0/0) 3 Onkosul: Yok Yankosul: Yok
Dersin Kisa Adi: HIR igin Sosyal Psikoloji Kategorisi: UC-SB Egitim Dili: ingilizce
Anahtar Kelimeler:
Dersi veren Béliim: lletisim Fakiiltesi
23. | RTVF251 Televizyon Yapimina Girig

Bu ders televizyonda yapima iligskin temel bilgileri igerir; dersin amaci édrencileri, stiidyolarin, kontrol ve kurgu odasinin, ses stiidyolarinin,
dijital video techizatinin, stiidyo i1siklandirmasinin, mikrofonlarin, kurgu ve ses techizati gibi, televizyon yapiminda olmazsa olmaz olan
araglarin kullanimina iliskin temel bilgilerle tanistirmaktir. Televizyon ekraninin lg boyutlu alaninin organize edilmesi, 1s1§in 6nemi ve 151k
ekipmaninin kalitesi, kamera hareketinin dili ve video art kurgusunda énceden yapilan kavramsal hazirligin énemi gibi konular bu dersin
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estetik ilgilerini olusturur. Bu ders, RTVF major dersler igin dnkosul niteligindedir.

Kredi: (3,0)3 Onkosgul: Yok Yankosul: Yok
Dersin Kisa Adi: Televizyon Yapimina Girig Kategorisi: Alan Ana Dersi Egitim Dili: Ingilizce
Anahtar Kelimeler: Gérsel, yaraticilik, kompozisyon

Dersi veren Béliim: RTVF
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